
  

'Novedades en ‘Service Journals’ 
  

Estimados amigos, 
  
Les presentamos las novedades de investigación publicadas el mes de mayo en las 
revistas académicas relacionadas con el servicio. 
  
Al inicio de la lista estamos resaltando cinco artículos que creemos serán de su interés. 
  
Si desean conocer más del Service Research Center y nuestras actividades, pueden 
hacer clic aquí. 

 

Service Research Center  

Can corporate social responsibility and recovery justice restore customer 
identification following service failure? 

  

 
  

By Kwan, H.Y., Siu, N.Y.-M., Zhang, J. and Barnes, B.R. 
 
 
Customer identification is a deep psychological response that plays a crucial role in building 
customer relationships. However, research relating to how customer identification can be 
maintained when a service firm fails is limited. Drawing on cognitive appraisal theory, this study 
aims to examine how the service recovery and corporate social responsibility (CSR) performance 
of a firm interact to help in cognitive appraisal following service failure to restore customer 
identification. This study also delineates customer participation as a coping strategy that 
moderates their collective effect on identification... 
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The impact of AI recommendation 
quality on service satisfaction: the 
moderating roles of standardization 
and customization 

By Kim, S.Y. and Kim, J. 
  

 

Well-being of families with children 
with disabilities: an exploration of 
resources in a specialized vacation 
center 

By Dubost, N. 

 

The dark side of robot 
anthropomorphism: cognitive load, 
stress, and dysfunctional customer 
behavior 

By Gong, T. 

 

Customer-oriented strategy and AI 
social responsibility performance: a 
resource-based view 

By Shen, P., & Chen, Y. 
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   Otros artículos de este mes: 

  
•       Open Science: A Review of Its Effectiveness and Implications for Service Research 

•       Breaking The Mold: Redefining Service Failure and Recovery 

•       Generative AI Meets Service Robots 

•       Interplay of provider and customer factors for servitization success: a transaction cost theory 
approach 

•       Understanding work platformization and algorithmic control from labor process theory 

•       How service encounters predict donor behavior: evidence from a university health systems 

•       The dark side of fairness: how perceived fairness in service robot implementation leads to 
employee dysfunctional behavior 

•       How does service description contribute to peer-to-peer service satisfaction? Consumer clout 
matters 

•       The role of materialism and social judgment in human-chatbot service interactions 

•       Cross-modal congruency effects in online service settings: a telepresence – stereotype 
content perspective 

•       Editorial: The limits of a service-dominated economy: the case for reindustrialization 

•       Frontline employees in an AI-integrated workplace: current perspectives and future research 
landscapes 

•       How does blockchain mitigate false advertising in live streaming E-commerce? A tripartite 
stochastic evolutionary game approach 

•       Measuring technology acceptance over time using transfer models based on online customer 
reviews 

•       Fun or warm: How conversational style boosts customer engagement 

•       Exploring the influence of perceived economic mobility on leisure consumption: The 
moderating effect of social capitals 

•       When algorithms meet emotions: Understanding consumer satisfaction in AI companion 
applications 

•       The power of personal losses: How the loss-gain frame influences public green participation 
intentions 

•       How emotions in online reviews affect movie sales: Evidence from Hollywood 

•       Empathetic creativity as a ‘shield’: A dual-path study of the impact of artificial intelligence 
usage on employee work outcomes 

•       Effects of crisis-induced inflation on purchasing and consumer behavior in Germany 

•       From awareness to preference: The dual role of brand and eco-friendliness in shaping green 
choices 

•       Review lifecycle analytics and importance–obsolescence analysis: A data-driven design 
approach to product circularity 

•       Sustainability-driven fashion: Unpacking generation Z’s second-hand clothing purchase 
intentions 

•       Effect of infrastructure and technological factors on slum online commerce and product 
delivery: A structural functionalism perspective 

•       Consumer behavior toward cultured meat in the foodservice industry: Insights from IPA and 
fsQCA analysis on shifting trends 
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•       Walking on the tightrope: Unveiling the addictive power of hedonic motivations and 
marketing stimuli 

•       Helpful or harmful? A curvilinear perspective on AI agent anthropomorphism in service 
failure tolerance 

•       Multicategory choice modeling by recurrent neural nets 

•       Integrating digital influencer persuasion model and theory of planned behavior: The 
mediating role of consumer involvement in endorsed brands 

•       Impact of AI-generated virtual streamer interaction on consumer purchase intention: A focus 
on social presence and perceived value 

•       The higher the better? A study on the dark side of high engagement atmosphere in live 
streaming sales on consumer post-purchase satisfaction 

•       Is streamer live-stream favorable to merchant live-stream? The effect of pre- and post-effort 

•       The effects of regulatory focus, processing disfluency, and shopping goals on consumer 
perceptions of range-of-savings claims in retailers’ mobile ads 

•       Timing Matters: How pre- and post-holiday promotions affect fresh and frozen product sales 
in grocery retail 

•       Striking the right balance: Customising return policy leniency for managing customer online 
return proclivity and satisfaction 

  
Si no desea recibir este boletín del Service Research Center en su correo o ha recibido este 
mensaje por error, responda a este email indicando en el asunto la palabra REMOVER. Si 

tuviera alguna consulta, la puede hacer llegar al correo src@udep.edu.pe 
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