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Novedades en ‘Service Journals’

Estimados amigos,

Les presentamos las novedades de investigacion publicadas el mes de
enero en las revistas académicas relacionadas con el servicio.

Al inicio de la lista estamos resaltando cinco articulos que creemos seran
de su interés.

Si desean conocer mas del Service Research Centery nuestras
actividades, pueden hacer clic aqui.

Service Research Center

Service emplovees’ workplace incivility and career regret:
Mediation of organizational dehumanization and moderation of
psychological safety

By Shin, G., Hur, W., & Shin, Y.
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The increasing prevalence of workplace incivility has had several negative
consequences for frontline service employees (FSEs). Despite ample research on FSEs'
experience of workplace incivility and work consequences, the relationship between
work incivility and career outcomes remains unclear. Our study aimed to examine the
relationship between FSEs’ experiences of customer and coworker incivility and career
regret. Based on the conservation of resources theory, we proposed organizational
dehumanization as a mediator and team psychological safety as a moderator. We
tested our hypotheses using three-wave surveys administered to 218 FSEs. The results
demonstrated a significant indirect effect of customer and coworker incivility on
career regret through organizational dehumanization. Although team psychological
safety mitigated the positive association between customer incivility and
organizational dehumanization, we found no moderating effect for coworker
incivility...

Més Detalle

Providing social support in
technology-based service encounters:
Activating intrinsic motivations to
create better outcomes

By Aslan, M., & Keating, B. W.

Increasing Hotel Loyalty Through
Psychological Ownership

By Yoon, Y. R., Peck, J., & Shu, S. B.Costa, J.,
Chim-Miki, A. F., & da Costa, R. A.

Exploitative leadership and service
emplovees’ emotional labor: The roles
of psychological distress and spousal

support

By Zhao, J., Jiao, N., & Han, M.
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The role of green brand image in
explaining European consumers’
reactions to different types of
sustainable packaging

By Plotkina, D., Rabeson, L., &
Bambauer-Sachse, S.

Otros articulos de este mes:

o “Being” with the brand in the metaverse: Strengthening brand
anthropomorphism to foster brand love

« “From expectations to frustrations”: Dissecting negative experiences to
understand negative word-of-mouth in online grocery services

o Adaptation of e-commerce retailing to enhance customer satisfaction within a
dynamical system under transfer of risk

o Algorithm-based augmented reality increases website visit duration and total
online purchase amount: Role of mindfulness

o Balancing identity diversity and product contexts: Understanding consumer
trust in AI-enhanced chatbot services

o Brand loyalty and repurchase intention in the face of opportunistic recalls: The
moderating role of perceived dialogical CSR communication

o Comparing human and synthetic data in service research: using augmented
language models to study service failures and recoveries

o Customer churn analysis using feature optimization methods and tree-based
classifiers

o Delight my brain and my eyes: Credibility and aesthetic judgments of
endorsers

« Digitally empowered green public services in environmentally vulnerable
areas: Insights from SEM-ANN analysis

o Exploring moral hazard and adverse selection in the context of greenwashing
and organic product consumption

o Exploring the moderating role of ethics position between community
commitment and oppositional loyalty in Huawei's brand communities

o Foreign brand names in an emerging market: Implicit country-of-origin
perceptions, consumer ethnocentrism, and environmentalism

« How Al enhances employee service innovation in retail: Social exchange theory
perspectives and the impact of Al adaptability

o How perceived social media influences consumers’ WOM on social media: The
moderating impact of fear of negative evaluation

o How to introduce? The effects of new product preannouncement content on
consumer engagements in enterprise social media

o I am too young for this! A moderated-mediation model of metaverse commerce
resistance
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Interaction between online retail platforms' private label brand introduction
and manufacturers' channel selection

Key determinants of purchase intentions for geographical indication
agricultural products: A hybrid PLS-SEM and ANN approach

More than enough is too much: Curvilinear relationship between anchor body
movements and sales in live streaming e-commerce

Natural intelligence in autonomous vehicles: Redefining the path to human-
centric adoption

Overcoming the Love Gap: Al-Enabled Relationship-Building by Robot Chefs

Platforms empower: Mining online reviews for supporting consumers
decisions

Platform's premium store brand introduction and sales mode selection
strategies with the cost-advantageous manufacturer

Retail value creation through augmented reality: The role of task-technology
fit, consumer knowledge, and personality

Self-reliance vs. Dependence: Optimal live streaming strategies selection for E-
retailers at different developmental stages

Smart product brands — The interrelation of smart products and buyer
personality traits

The interactive effect of recommendation subjects and message types on
consumers' suboptimal food purchase intentions

The retail strategies of luxury fashion firms in the metaverse: Enhancing brand
experiences

The role of psychological comfort with service robot reminders: a dyadic field

study
The sorrows of methods researchers

The use of implicit measures in service research: Why, how, when and what is
the way forward?

Unpacking when and how business analytics affect firm performance and
customer satisfaction: A longitudinal examination
Using PLS-SEM and XAI for causal-predictive services marketing research

When peripheral route meets central route: An elaboration likelihood model of
sales performance in live commerce

Si no desea recibir este boletin del Service Research Center en su correo o ha recibido este mensaje por
error, responda a este email indicando en el asunto la palabra REMOVER. Si tuviera alguna consulta, la

puede hacer llegar al correo src@udep.edu.pe
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