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Novedades en ‘Service Journals’
Estimados amigos,
Les presentamos las novedades de investigacion publicadas el mes
de diciembre en las revistas académicas relacionadas con el

servicio.

Al inicio de la lista estamos resaltando cinco articulos que creemos
seran de su interés.

Si desean conocer mas del Service Research Centery nuestras
actividades, pueden hacer clic aqui.

Service Research Center

Editorial: Embracing the future of services marketing
By Heinonen, K.



http://udep.edu.pe/srcudep/
https://doi.org/10.1108/JSM-08-2024-0384
http://udep.edu.pe/srcudep/
https://doi.org/10.1108/JSM-08-2024-0384

In an era marked by rapid technological advancements and evolving consumer
expectations, the field of service marketing and management is experiencing
profound transformations. Organizations face the dual challenge of balancing
efficiency with personalization while maintaining a competitive edge and
meeting sustainability expectations. Concurrently, customers are increasingly
demanding, seeking resources to create a meaningful and balanced everyday
life. The desire for individuality and authentic experiences has never been
higher, underscoring the critical importance of service research in this dynamic

landscape...

Més Detalle

Empowerment in Hospitality:
Does Leader—Follower
Congruence in Family-
Supportive Supervisor Behaviors

Empower Follower Creativity?
By Li, M., Kwan, H. K., Chen, S., &
Tian, Q.-T.

Innovation-based coopetition
taxonomy for knowledge

intensive business services
By Costa, J., Chim-Miki, A. F., & da
Costa, R. A.

Reputation vs. price: Sequential
recommendations based on cue
diagnosticity theory

By Guo, W., Tian, J., & Li, M.
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Mapping Tourists’ Evaluations
of a Hotel: An Analysis of
Branded Versus Non-Branded

Hotels
By Seo, K., & Shulga, L.

Otros articulos de este mes:

Metaverse friends with social benefits: Effects of social identity on the intention to
purchase virtual products through site attachment, user engagement, and public self-
consciousness

Interactive product presentation in an immersive environment: The influence of
functional control on hedonic aspects

Psychological needs, brand attachment, and passion for themed-restaurant brands: A
generational perspective

Metaverse platform attributes and customer experience measurement

Leveraging customer learning and time-based targeting for fast fashion new arrivals

Manufacturer encroachment through live streaming considering consumer
disappointment aversion

Rental clothing box subscription: The importance of sustainable fashion labels

Consumers' perceptions of proximity to plastic pollution and support for
environmentally friendly retail brands: An emerging market perspective

Natural intelligence in autonomous vehicles: Redefining the path to human-centric
adoption

Author links open overlay panel

Linking components of social media usage to psychological distress: Integrating the
situational theory of problem-solving and social capital theory

Seeking effective fit: The impact of brand-influencer fit types on consumer brand
attitude

Beyvond likes and comments: How social proof influences consumer impulse buying
on short-form video platforms

The mediating effect of user satisfaction and the moderated mediating effect of Al
anxiety on the relationship between perceived usefulness and subscription payment
intention

Influential factors of streamer popularity in the live streaming platform

How do sales promotions, communication agents, and psychological contracts
determine purchase hesitation? Evidence from live stream influencers’ fan groups

Beyond and beneath the Metaverse dazzle: The interplay of VR and blockchain-based
social exchanges and affordances in determining NFT trading user experience
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o Neuro-signaling techniques in advertisement endorsements: Unveiling consumer
responses and behavioral trends

e Rough is durable, smooth is user-friendly: Effects of surface visual roughness on
consumers’ perception and product preference

e  Mining the truth: A text mining approach to understanding perceived deceptive
counterfeits and online ratings

e Interplay between minimalism, moral identity, and ethically minded consumer

behavior in retail context: Cross-cultural investigation of Indian and American
consumers

e Bridging the intention-behavior-gap through digitalized information (?) - Two

laboratory experiments in the textile industry

e Understanding how narrative attributes of sponsored food vlog affect viewers'
engagement: Evidence from Egypt

e How social crowding undermines happiness from experiential purchases more than
material purchases

e Product-independent or product-dependent: The impact of virtual influencers’
primed identity on purchase intention

e Exploring participation intentions in metaverse-based retail stores: Implications for
commute reduction

e The busier, the more outcome-oriented? How perceived busyness shapes preference
for advertising appeals

e  Online retailing and the metaverse: Addressing stakeholder impediments in e-
commerce

e Cafe geography tells how locations vary across retail models

e Ibought it and I feel good! An examination of fit factors and self-evaluation related to
confident clothing decisions and psychological well-being

e Elevating service research in Africa

o The Interactive Effects of Divestiture Socialization and Self-Monitoring Personality
on Newcomers’ Authenticity, Well-Being, and Creativity

e The social assumption in service redefined by AI-mediated zero-social-touch services

e  Customer trust and willingness to use shopping assistant humanoid chatbot

Si no desea recibir este boletin del Service Research Center en su correo o ha recibido este mensaje por
error, responda a este email indicando en el asunto la palabra REMOVER. Si tuviera alguna consulta, la
puede hacer llegar al correo src@udep.edu.pe
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